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GOOGLE ADS

is an online advertising platform where businesses

pay to show their ads on Google. When you search for
something on Google, you often see ads at the top of
the search results. These ads are created by
businesses using Google Ads to promote their

products or services.




Making the most of every dollar spent on
advertising is crucial when using Google Ads. To
get the most out of your investment, follow these

steps to ensure your ads are effective.
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What are your ads for?

Understand what you want to achieve with your

ads (e.g., brand awareness, lead generation, sales.)
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Who is your customer?

Know who your target customers are, including

their demographics, interests, and online behavior.
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What are your customers searching?

Use tools like Google Keyword Planner

to find relevant keywords that potential

customers are searching for.

What keywords are irrelevant?
Exclude terms that are not relevant to your
business to avoid wasting your budget on

unqualified traffic.

Google




Implement
Conversion Tracking

What are your KPIs?

Set up conversion tracking to measure the effectiveness of your ads and

understand which keywords and ads are driving results.

Use Audience Targeting

How do you find your audience?

Leverage audience segments such as in-market audiences, affinity
audiences, and remarketing lists to reach people who are more likely

to convert.
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Set A Realistic Budget

How much should be spent?

Determine how much you are willing to spend
and allocate your budget effectively across

campaigns.

Optimize Landing Page

What makes a good landing page?

Ensure that your landing pages are relevant, have a
clear call to action, and provide a good user

experience to increase conversions.




What makes a good ad copy?

Werite clear, concise, and engaging ad copy that

highlights the benefits of your product or services.

Use Ad Extensions

How else can you improve your ads?

Enhance your ads with additional information like site
links, callouts, and structured snippets to improve

visibility and click-through rates (CTR).
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Which ad performs best?

Create multiple versions of your ads and test

them to see which ones perform best.

Are your ads mobile-friendly?

Ensure your ads and landing pages are mobile-
friendly, as many users will be accessing them on their

smartphones.
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What to do with previous visitors?
Re-engage visitors who have previously
interacted with your website or app with

tailored ads to drive conversions.

What are your competitors doing?

Study your competitors’ ads to understand
their strategies and identify opportunities

to differentiate your own ads.
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Set Negative Geographic
Location Targets

Which areas do you not want targeted?

Exclude location targets and focus only on the areas where
you'll find the right customers. Then optimize ads for the

distinct audiences in each location.

Enable Fraud Protection

Are your ads free from fraud?

Click fraud, where illegitimate clicks drain advertising
budgets, is a widespread concern affecting businesses
across various industries. Tighten targeting, and utilize

automated tools to mitigate attacks.
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Monitor Forced
Automation

Are you allowing Google's Al
to do all the work?

Though Al has its pros, monitoring that automations are not
turned on without your knowledge and consistent is still

imperative,

Letting the owner of any lead auction fully automate your bids

IS a clear conflict of interest.
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What are the latest updates?

Keep up with Google Ads’ policies and best practices to

ensure your ads comply and perform well.

Which ad formats are working?
Try different ad formats like text ads, display ads, shopping
ads, and video ads to see what works best for your

business.
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Need expert help with
your Google Ads?

Connect with us.

416-4/77-0587

@ sales@mrkt360.com
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Resources

https.//mrkt360.com/google-ads-
management/

https:.//support.google.com/google-
ads/answer/10560629°7
hl-en&sjid=5147064377487933062-NC




